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“How to Become a 
Teacher in Virginia”

Data-driven Content Marketing - Organic Search, Google Ads, Facebook Ads



The Content

• Based on trends observed in external search engine 
queries (Google):

• “How do I become a teacher in Virginia?”

• “How do I become a teacher?”

• Backed with paid advertising

• Used by Teacher Ed team in communications with 
prospective students and in automated emails

• Resulting in Google and Bing first page organic 
search results

• Wide audience: Undergraduates, returners, switchers

• Clear call-to-action: Contact Courtney for personalized 
guidance

https://education.virginia.edu/news/how-become-teacher-virginia

https://education.virginia.edu/news/how-become-teacher-virginia


The Advertisements

• Facebook Ads

• A/B tests over a few months to determine best creative

• In-feed and stories on Facebook desktop/mobile

• In-feed and stories on Instagram

• Facebook search results

• Facebook’s Audience Network (apps, other websites)

• Audience Targeting: 18-60, Virginia, Job Title, Education, Interests

• Average CTR of 2.6% since campaign launch in March 2020

• Reach: 252,755 / Impressions: 840,704

• Google Ads

• Several ad copy combinations created

• 60 keywords ‘how to become a teacher’ theme

• Virginia location targeting

• Average CTR of 9.5% since campaign launch in March 2020

• Impressions: 89,841



“How UVA’s New Teacher 
Education Programs Save 
You Time and Money”

Awareness Content Marketing – Facebook Ads



The Content

• Awareness campaign for our new 
Teacher Education undergraduate 
programs

• Backed with paid advertising

• Wide audience: Returners, switchers, 
prospective undergrads and their 
parents

• Call-to-action: Contact admissions

https://education.virginia.edu/news/how-uva-new-teacher-
education-programs-save-you-time-and-money

https://education.virginia.edu/news/how-uva-new-teacher-education-programs-save-you-time-and-money


The Advertisements

• Facebook Ads

• In-feed and stories on Facebook desktop/mobile

• In-feed and stories on Instagram

• Facebook search results

• Facebook’s Audience Network (apps, other websites)

• Audience Targeting: 16-60, Virginia, Interests, Education, Parents 
with teenagers (aged 13-17) or parents with adult children (aged 
18-26)

• Average CTR of 0.7% since campaign launch in October 2020

• Reach: 86,197 / Impressions: 451,042

• Google Ads
• We tested Google Ads and found this content was more suited to 

Facebook advertising options as there was no intent-driven search 
demand.


